Table of contents, editorial board, and other front matter by Thomson, Joan
Journal of Applied Communications 
Volume 90 Issue 1 Article 1 
Table of contents, editorial board, and other front matter 
Joan Thomson 
Pennsylvania State University 
Follow this and additional works at: https://newprairiepress.org/jac 
This work is licensed under a Creative Commons Attribution-Noncommercial-Share Alike 4.0 
License. 
Recommended Citation 
Thomson, Joan (2006) "Table of contents, editorial board, and other front matter," Journal of Applied 
Communications: Vol. 90: Iss. 1. https://doi.org/10.4148/1051-0834.1285 
This Introduction is brought to you for free and open access by New Prairie Press. It has been accepted for 
inclusion in Journal of Applied Communications by an authorized administrator of New Prairie Press. For more 
information, please contact cads@k-state.edu. 
Table of contents, editorial board, and other front matter 
Abstract 
Editorial front matter and table of contents for vol. 90, no. 1 (2006) of Journal of Applied 
Communications. 
This introduction is available in Journal of Applied Communications: https://newprairiepress.org/jac/vol90/iss1/1 
• • • • • • • • • • 
Editorial Board 
2005-2006 
Joan Thomson, Chair 
Pennsylvania State University 
2002-2008 
Barb Abbott 
Iowa State University 
2005-2006 
Dwayne Cartmell 
Oklahoma State University 
2005-2008 
Evie Engel 
Oregon State University 
2004-2007 
Jefferson Miller 
University of Arkansas 
2003-2006 
Ricky Teig 
University of Florida 
2004-2007 
Ashley Wood 
University of Florida 
2003-2006 
Subscription rates 
Members of ACE receive the Journal of 
Applied Communications as part of reg-
ular membership services. The rate 
for nonmember s, libraries , and others 
is $75 a year. Single copies of back is-
sues may be obtained for $15 each, 
when available. 
For information on how to submit ar-
ticles and to review the publishing 






615 W. State St. 











Tracy D. Zwillinger 
tracydz @ufl.edu 
Change of address notices and 
subscription requests should be 
sent to the following address: 
ACE Coordinator 
ACE Headquarters 
P.O. Box 110811 
Gainesville, FL 32611-0811 
ace@ifas. ufl.ed u 
UF UNIVERSITY of FLORIDA 
IFAS 
The Journal of Applied Communications is 
published by the Association for Commu-
nication Excellence at the Institut e of Food 
and Agricultural Sciences, University of 
Florida -Gainesville, Florida, USA. 
Absh ·acts are available in electronic 
format at the follow ing URL: 
http:/ / www.acewe b.org / jac/jac.html 1
Thomson: Table of contents, editorial board, and other front matter
Published by New Prairie Press, 2017
The Journal of Applied 
Communications is a quarterly, ref-
ereed journal offering professional 
development for educational com-
municators who emphasize agricul-
ture, natural resources, and life and 
human sciences. 
The Journal of Applied 
Communications is: 
• Focused specifically on 
issues and topics relevant to 
agricultural and applied com-
munication professionals 
• Peer-reviewed to ensure accu-
racy and quality of editorial 
content 
• Indexed selectively in 
AGRICOLA, indexed and 
abstracted in ERIC's Current 
Index to Journals in Education 
(CIJE), and is listed in Ulrich's 
International Periodicals 
Directory and ARL's Directory 
of Scholarly Electronic Journals 
and Academic Discussion Lists 




Caption: Cover Photo 
Research shows that water quality is an 
increasingly important issue among con-
sumers. Water monitoring programs like 
this ARS effort in the Walnut Creek, Iowa, 
watershed help researchers assess impacts of 
farming practices on water quality. Photo by 
Keith Weller, Agricultural Research Service, 
USDA. 
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Publishing Policy and Instructions for 
Contributors 
What We Look For 
The Journal of Applied Communications is a peer-reviewed journal. It welcomes 
original contributions from any author, although priority may be given to ACE 
members, should manuscripts of comparable quality be available. First consideration 
will be given to theoretical and applied articles of direct value to ACE members. 
Categories to which an article should be submitted are as follows: 
• Research and Evaluation - These are the traditional, scholarly articles, 
using quantitative (e.g., statistical and survey methods) and/ or qualita-
tive (e.g., case studies) methods. 
• Professional Development - These articles take advantage of the author's 
particular expertise on a subject that will benefit career performance of 
ACE members. These articles tend to be more of a how-to nature. 
• Commentary - These are opinion pieces. They speak to trends in commu-
nication or other issues of importance to professional communicators. 
• Review - These are critiques of new books, journal articles, 
software/hardware, technologies, or anything else that would be appro-
priate for the audience of the JAC. 
All submitted manuscripts are considered for publication. However, prospective 
contributors are encouraged to be aware of the focus of this journal and manuscript 
requirements. A manuscript is accepted with the understanding that the Journal of 
Applied Communications has exclusive publication rights. This means the manuscript 
has not been submitted concurrently, accepted for publication, or published else-
where . While every effort is made to maintain an interval of no more than nine 
months from submission to publication, authors should be aware that publication 
dates are contingent on the number and scope of reviewer comments and response 
times during the review process . All submissions are peer-reviewed (blind). 
How to Submit a Work 
Authors are to submit their paper as a PDF to ACE Headquarters. It is to include 
two files-the cover sheet with author and contact information and the text with fig-
ures. Both files must include the title. If the article is accepted, then the author is 
required to submit a final copy containing the revisions as electronic files (Word) that 
can be edited. These will go to the executive editor for final review. 
2 I Journal of Applied Communications 3
Thomson: Table of contents, editorial board, and other front matter
Published by New Prairie Press, 2017
The format for articles is as follows : 
• Text double-spaced in Times New Roman or similar font, 12-point, 1-inch 
margins. 
• Separate title page listing authors' names, titles, mailing and e-mail 
addresses. Indicate contact author, if more than one author. 
• Inside pages with no author identification. 
• No more than six tables or figures. 
• Acknowledgment of any funding source. 
• Acknowledgment if manuscript is based on prior presentation . 
Manuscript Organization 
Every article (with the exception of reviews or commentaries) must contain an 
abstract of no more than 250 words. If applicable, briefly list the purpose, methodol-
ogy, population, major results, and conclusion. Begin the manuscript text as page 1. 
Use appropriate headings to break up the body of the text. List footnotes and litera-
ture citations on separate pages at the end of the text along with tables or figures, if 
used. Indicate in margins of the text approximately where tables I figures should 
appear. Include three to five keywords. 
Manuscripts should follow the style guidelines in the Publication Manual of the 
American Psychological Association (Fifth Edition). 
When statistical information is to be reported in an article, the author should 
contact the lead editor for special guidelines . 
Reprints 
Reprints of single articles are available for 25 cents per copy, with a minimum 
order of 10 copies. Specify article name and issue. Include a check to ACE. Postage 
and handling are included. Purchase orders made out to ACE are accepted for orders 
of $10 or more. 
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